
Curriculum Content Map 
 

 TERM 1 TERM 2 TERM 3 

Unit title & description 

Component 2C Review the presentation of 
the micro-enterprise idea to meet specific 
requirements 

Learners will develop critical thinking skills as 
they review and reflect on the success of the 
production and delivery of their presentation, 
making recommendations for improvements. 

Component 3A Marketing activities 

Learners will explore how and why enterprises 
may target their markets. 

 

Component 3B Financial documents and 
statements 

Learners will complete and interpret financial 
documents. Learners will explore the purpose, 
typical format, sequence and the part that each 
document plays when ordering, checking, 
recording and paying for goods and/or services. 

Component 3C Financial planning and forecasting 

Learners will explore the range of budgets used by 
enterprises, calculate simple budget figures and 
comment on the results. 

After studying Component 3, learners will 
complete an external assessment set by Pearson. 
Term 3 will focus on exam preparation, including 
revisiting key concepts, re-teaching essential 
material, and practising exam techniques. This will 
provide students with the opportunity to address 
any knowledge gaps and refine their skills through 
deliberate practice, ensuring they are fully 
prepared to succeed in the exam. 

 

Sequencing   

 

 

Link between Component 2 and Component 3:  
Component 2 provides foundational insights into the key elements of micro-enterprise planning, equipping learners with the necessary tools to assess and 
apply these aspects in real-world scenarios, enabling them to make informed decisions about business strategy and financial viability in Component 3. 

 

Knowledge 

Review of presentation 

Targeting and segmenting the market 

4Ps of the marketing mix 

Factors influencing the choice of marketing 
methods 

Trust, reputation and loyalty 

Financial documents 

Payment methods  

Revenue and costs 

Financial statements 

Profitability and liquidity 

Cash flow 

4 Break-even point and break-even analysis 

Sources of business finance 

 

Subject:  Enterprise   Year group: Year 11 



 

Skills 

• Entrepreneurial Skills 
• Market Research Skills 
• Financial Literacy 
• Planning Skills 
• Communication Skills 
• Critical Thinking 
• Problem-Solving 
• Teamwork 
• Time Management 
• Digital Skills 

Literacy 

• Reading Comprehension 
• Written Communication 
• Business Vocabulary 
• Report Writing 
• Research Skills 
• Presentation Skills 
• Critical Analysis of Texts 
• Summarisation and Paraphrasing 
• Understanding Business Documents 
• Listening and Interpretation Skills 

Numeracy 

• Financial Calculations 
• Budgeting 
• Data Analysis 
• Forecasting Sales and Revenue 
• Market Share Evaluation 
• Understanding Profit and Loss 
• Costing and Pricing Strategies 
• Interpreting Graphs and Charts 
• Using Quantitative Data for Decision-Making 

Enrichment 

learning 

  Entrepreneurs and industry professionals to share 
experiences and insights, inspiring students and 
broadening their perspectives. 



British values 

• Democracy: Appreciating diverse perspectives in decision-making. 
• Rule of Law: Emphasizing legal compliance and ethical business practices. 
• Individual Liberty: Encouraging freedom of expression in entrepreneurial ideas. 
• Mutual Respect: Promoting respect for others’ opinions in teamwork. 
• Tolerance of Different Faiths and Beliefs: Fostering cultural awareness and sensitivity. 
• Community Engagement: Considering the impact of businesses on local communities. 
• Ethical Decision-Making: Reinforcing the importance of integrity and accountability. 

Character Critical Thinking: Encouraging students to 
analyse situations and make informed 
decisions. 

Leadership Skills: Providing opportunities to take 
charge in group projects and initiatives. 

Resilience: Building the ability to cope with 
challenges and setbacks in business contexts. 

Careers 

• Entrepreneur 
• Marketing Manager 
• Business Analyst 
• Sales Executive 
• Project Manager 
• Financial Advisor 
• Market Research Analyst 
• Retail Manager 
• Operations Manager 
• Event Planner 

 

 

 

 


